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Abstract 
The accounting studies are divided into two, in general, in the enterprises. These are the extroverted accounting studies and 
introverted accounting studies. While the terms such as general accounting, financial accounting are used in order to express the 
extroverted accounting studies, the terms such as cost accounting or management accounting are used in order to express 
introverted accounting studies. The financial information which is produced in all of the accounting processes is related with a lot 
of users particularly as the customers.
Because the quality of the products which are produced by the company is evaluated by the customers. The performance of the 
enterprise is measured by means of using the indicators such as service quality, error rate, rate of performing the services in time. 
What kind of arrangements should be performed in order to cover the customer expectations in a customer focused management 
system form the internal processes, namely introverted accounting dimension.The in-enterprise process dimension is focused on 
the internal processes which make the most important influence on the financial purposes of the organization as well as the 
customer satisfaction. Each enterprise has a unique transaction process with regard to creating values for the customers and 
obtaining financial profits.The customers and recognizing in-enterprise process dimension are the most important factors in terms 
of current and future success. It is not possible for the enterprises to meet the internal processes and long term needs of the target 
 capabilities. In addition to this, intensive global competition require the 
companies, shareholders and customers to improve their capabilities continuously with regard to creating values.Financial, 
customer and in-enterprise process purposes ensure closing the gaps between the capabilities to be brought by the targeted 
performance with the present capabilities of the people, systems and processes. While the financial dimension is related with the 
short term performance, it is also necessary to take up the superiority in the long term financial and competitive performance.  
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1. Introduction 
 
the financial information and analyses in the enterprise. The enterprises have to take into consideration the 
measurable and immeasurable environmental factors relating to the global business world and activity areas in 
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addition to the data inside the enterprise as well. A customer-focused management approach became very important 
because of this reason today. The quality of the products which are produced by the enterprises is evaluated by the 
customers. The quality of these services is measured by means of using the indicators such as error rate and the rate 
of performance of the services in time [1].  
What kind of arrangements should be made in the company in order to cover the expectations of the customer in a 
customer-focused management system form the internal processes dimension. The importance of obtaining correct, 
reliable, comparable and result-oriented information in an intensive competition environment increased in the course 
of time. The enterprises not only have to check their costs continuously and to reduce the alternative methods but 
also to protect the required minimum profitability level while answering the changing and developing requests 
coming from the customers. Because of this reason, a cost management system which has the capability of 
analyzing the activities in depth and sends the information in correct time as much as possible is required [2]. 
While the outward accounting studies which are expressed as general accounting or financial accounting are 
realized in order to produce information to the persons out of the enterprise as the shareholders in particular, the 
inward accounting studies which are expressed as cost accounting or management accounting are realized in order to 
ensure a better management, that is to say to provide information to the managers[3] and it indicates whether it 
makes contribution to the financial performance indicators, enterprise strategy, applications and profit situation of 
the management. 
The mostly frequented financial targets are profitability, growth and value of the share certificates[4]. One of the 
long term targets of the enterprises is to provide profit to the investors. It is necessary to provide the income increase 
and components, to reduce the costs, to increase the profitability and to develop the investments with the evaluation 
of the assets [3]. While doing this, the information which is produced by the accounting information system is used. 
The accounting information system also uses the other information systems while producing information and one of 
the mostly applied information systems is the marketing information system. 
 
2. Marketing Information 
The marketing information system could be considered as a whole of a methods and procedures for the purpose of 
realizing the regular and planned analysis and presentation of the information to be used in taking the marketing 
decisions [5].  
The outlet point of the marketing information system is the determination of the information need. While 
uncertainty has an important role in the appearance of the information need, it is affected by the dynamism and 
variety and at the same time being good or bad of the decisions taken in the environment of uncertainty forms the 
error cost in terms of cost. In case the error cost is high, the information need occurs and the marketing information 
system is needed in obtaining this information and converting into information for taking decision from raw 
information [6]. 
 
3. Accounting Information System 
Information flow occurs from very complicated areas to the enterprises. The methods of selecting and recoding the 
necessary information in this complicated information flow and how the manager will be fed for taking effective 
decisions is possible only with the presence of an effective management system. The management information 
system also forms the sub information systems which are needed inside its structure. The oldest and developed one 
inside the management information systems is the accounting information system. The subject of the accounting 
information system is formed by following the value movements. It is necessary to collect, classify, report and 
analysis the data concerning the enterprises in financial characteristic giving rise to change in the assets and 
resources of the enterprise and then to present to the related persons or groups. The accounting information system 
could be expressed as the system which produces the information explaining the situation financially for the 
enterprises and occurs as a result of the assets and resources consumed and the formation and usage form of the 
enterprise assets and resources to the enterprise managers in this respect and sends to the related persons and 
corporations in usable manner [7]. 
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As the computer technology develops today, it becomes easier for the enterprises to reach the information and to 
produce more information faster. 
The accounting information system became the information production center in more detailed level and as 
addressing to higher number of users [8]. The fundamental difference of the accounting information system from the 
other information systems is that the information provided is rather numerical information. 
 
4. Place of The Financial Information in Sending The Financial Information Produced in Accounting to The 
Target 
It is benefited from the information provided from the accounting department of the enterprise in most cases in 
planning and controlling the activities in the future. The quality of a decision is based on directing to the problem 
properly. Because of this reason, it is necessary to support the decisions taken by means of the accounting 
information with regard to facilitating taking high-quality decisions. A resource applied for the information to be 
produced in the accounting information system is the information produced by the marketing information system 
[9]. 
One of the fundamental common points of marketing and accounting is the price policy. While the minimum price 
limit is determined in compliance with the rules in the accounting information system, the marketing department 
transfers the price policy followed and the price management related information into the accounting information 
system and this makes the collaboration between two systems compulsory. Because of this reason, it is obliged to 
combine the most fundamental information relating to rather accounting methods with the decision and control 
problems information relating to sale. In addition to this, it is necessary to use the information which is obtained 
from the market information system in the accounting information system for determining, examining, interpreting 
where the cost information which occurs in the time period beginning from the point the goods are entered into the 
depot and sent to the customers until it is converted into cash is formed and reducing the costs in the accounting 
information system [10]. 
Continuing the studies in healthy, reliable and successful manner is dependent on having designed the enterprise in 
 
also compulsory for reinforcing this success. Because the cost information collected from the accounting system. 
This information is transferred into the special accounts of the marketing accounting system according to the cost 
types which are used in the records of the enterprise by the areas relating to the marketing function just like in each 
functional cost. 
Such information which is collected in the accounting system is converted into the marketing costs by means of 
the cost methods and then the results are transferred into the accounting system again. Marketing which uses the 
accounting information as resource in the beginning undertakes the role of being information resource of the 
accounting in the end [11]. 
There are some mutual information exchanges between all of the management information systems in the 
enterprise, however, there is accounting information system in the middle of this system. Most part of the 
information coming to the enterprise will be evaluated in the accounting information system and new information 
will be produced to the other information systems. There is need for the marketing information system data and the 
other system data for this information which is produced in the accounting information system numerically and 
while the accounting information system produces information, it will make mutual information exchange from the 
other systems as well [12]. 
 
5. Conclusion 
The general purpose of the enterprises is to obtain profit and to maintain their lives infinitely. For this purpose, it is 
necessary for them to take correct decisions and to form customer-oriented management system under the 
developing conditions of today. Enterprises is a whole which is composed of various systems. Each system produces 
new information by means of using the information produced by  and this makes compulsory the mutual 
information exchange between the systems. While accounting information system produces numerical information, 
such information is converted into marketing costs by means of the cost methods and then the results are transferred 
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into the accounting system again. Marketing which uses the accounting information as resource in the beginning 
undertakes the role of being the information resource of the accounting in the end as well. 
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